
ABSTRAK

Penelitianinibertujuanuntukmengetahuifaktor–faktoryangmempengaruhi

kepuasanpelangganBreadTalkSuncityMallSidoarjo.Faktor-faktortersebut

yaitukualitasproduk,varianproduk,hargadanpromosidanpenelitianinijuga

bertujuanuntukmenganalisisfaktoryangpalingdominanyangmempengaruhi

kepuasan pelanggan BreadTalk Suncity MallSidoarjo.Populasidalam

penelitianiniadalahparakonsumenyangmembelidiBreadTalkSuncityMall

Sidoarjo.Sampelyangdigunakandalampenelitianiniadalah100responden

respondendenganmenggunakanprobabilitysamplingdenganpendekatan

randomsampling.Teknikpengumpulandatamenggunakankuesioner.Melalui

ujiFdapatdibuktikanfaktanya,bahwasecarasimultanvariabelkualitasproduk

(X1)memilikinilaiprobabilitassebesar0,000terhadapvariabelkepuasan

pelanggan(Y)BreadTalkSuncityMallSidoarjo.Melaluiujitdapatdibuktikan

faktanya,bahwasecaraparsialvariabelkualitasproduk(X1)nilaiprobabilitas

sebesar0,003terhadapvariabelkepuasanpelanggan(Y)BreadTalkSuncity

MallSidoarjo.Variabelvarianproduk(X2)memilikinilaiprobabilitassebesar

0,041terhadapvariabelkepuasanpelanggan(Y)BreadTalkSuncityMall

Sidoarjo.VariabelHarga(X3)memilikinilaiprobabilitassebesar0,033terhadap

variabelkepuasanpelanggan(Y)BreadTalkSuncityMallSidoarjo.Variabel

Promosi(X4)memilikinilaiprobabilitassebesar0,023terhadapvariabel

kepuasanpelanggan(Y)BreadTalkSuncityMallSidoarjo.Diantaravariabel

kualitasproduk(X1),varianproduk(X2),harga(X3)danpromosi(X4)yang

mempunyaipengaruh dominan terhadap kepuasan pelanggan BreadTalk

SuncityMallSidoarjoadalahkualitasproduk(X1).

Kata kunci:kualitasproduk,varian produk,harga,promosi,kepuasan

pelanggan



ABSTRACT

Thisstudyaimstodeterminethefactorsthatinfluencethesatisfactionof
BreadTalkSuncityMallSidoarjocustomers.Thesefactorsareproductquality,
productvariant,priceandpromotionandthisstudyalsoaimstoanalyzethe
mostdominantfactorsthataffectthesatisfactionofBreadTalkSuncityMall
Sidoarjocustomers.Thepopulationinthisstudywereconsumerswhobought
atBreadTalkSuncityMallSidoarjo.Thesampleusedinthisstudywas100
respondentsbyusingprobabilitysamplingwitharandomsamplingapproach.
Thetechniqueofcollectingdatausingaquestionnaire.ThroughtheFtest,it
canbeprovedthefactthatsimultaneouslytheproductqualityvariable(X1)has
aprobabilityvalueof0,000towardsthevariablecustomersatisfaction(Y)hat
partiallytheproductqualityvariable(X1)isaprobabilityvalueof0.003tothe
variablecustomersatisfaction(Y)BreadTalkSuncityMallSidoarjo.Product
variantvariable(X2)hasaprobabilityvalueof0.041forthevariablecustomer
satisfaction(Y)BreadTalkSuncityMallSidoarjo.Pricevariable(X3)hasa
probabilityvalueof0.033forthevariablecustomersatisfaction(Y)BreadTalk
SuncityMallSidoarjo.Promotionvariable(X4)hasaprobabilityvalueof0.023
tothevariablecustomersatisfaction(Y)BreadTalkSuncityMallSidoarjo.
Amongthevariablesofproductquality(X1),productvariants(X2),prices(X3)
andpromotions(X4)whichhaveadominantinfluenceonBreadTalkcustomer
satisfaction,SuncityMallSidoarjoisproductquality(X1).
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