
Run The Business in Islamic
Guidance: A Phenomenological
Study on the Koperasi Syirkah

Berkah Bersama (KSBB)
by PERPUSTAKAAN STIE MAHARDHIKA

Submission date: 22-Jan-2024 10:41AM (UTC+0700)
Submission ID: 2275487165
File name: nological_Study_on_the_Koperasi_Syirkah_Berkah_Bersama_KSBB.pdf (342.8K)
Word count: 4669
Character count: 24642



2
2

6

18

21

23



4

4

5

10

10

11

24











1

3

7

8

9

12

13

14

15

16

17

19

20

22

25



11%
SIMILARITY INDEX

7%
INTERNET SOURCES

5%
PUBLICATIONS

8%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Run The Business in Islamic Guidance: A Phenomenological
Study on the Koperasi Syirkah Berkah Bersama (KSBB)
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Leeds Metropolitan University
Student Paper

library.emas-online.org
Internet Source

www.emerald.com
Internet Source

Parman Komarudin, Muhammad Sodiki,
Muhammad Hendri Yanova, Hendra Hadi,
Mahmud Yusuf. "Profit Sharing Akad of Sharia
Venture Capital Companies", AL-MANHAJ:
Jurnal Hukum dan Pranata Sosial Islam, 2023
Publication

Submitted to Thomas Edison State College
Student Paper

Submitted to De La Salle University
Student Paper

Greg Wurm. "Theorizing arranged marriage:
The case of South Asian Muslim immigrants



8 1%

9 1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

in love marriage societies", Journal of Family
Theory & Review, 2022
Publication

Submitted to Westcliff University
Student Paper

jurnal.uii.ac.id
Internet Source

Z Zulfikar, Wahyuni Sri. "The impact of
discretionary loan loss provision of sharia
financing on financial performance", Banks
and Bank Systems, 2019
Publication

repository.uin-malang.ac.id
Internet Source

Submitted to iGroup
Student Paper

stratfordjournals.org
Internet Source

Submitted to Soka University of America
Student Paper

Submitted to Bolton Institute of Higher
Education
Student Paper

Farhan Mustafa, Vinay Sharma. "Factors
enabling pervasiveness of belief and ethics-
based marketing practice: an interpretive



17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

structural modeling approach", Journal of
Islamic Marketing, 2022
Publication

Submitted to National University of Singapore
Student Paper

Submitted to Tilburg University
Student Paper

www.jurnal.unmer.ac.id
Internet Source

eprints.walisongo.ac.id
Internet Source

Submitted to University of Newcastle
Student Paper

repository.uinsu.ac.id
Internet Source

id.wikipedia.org
Internet Source

ejournal.iainkendari.ac.id
Internet Source

epdf.pub
Internet Source




