
PENGARUH MARKETPLACE
DALAM MENINGKATKAN DAYA
SAING EKONOMI KREATIF PADA

UMKM D'ELIXIR
by Cek Turnitin

Submission date: 17-Jan-2022 01:02AM (UTC+1100)
Submission ID: 1625708425
File name: ENINGKATKAN_DAYA_SAING_EKONOMI_KREATIF_PADA_UMKM_D_ELIXIR_2.pdf (1.01M)
Word count: 3102
Character count: 20052



1

2

6

15



1



7

11

13

16



2

2

5

14



2

9

12

17



3

4

4

8

10























15%
SIMILARITY INDEX

14%
INTERNET SOURCES

4%
PUBLICATIONS

5%
STUDENT PAPERS

1 6%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

PENGARUH MARKETPLACE DALAM MENINGKATKAN DAYA
SAING EKONOMI KREATIF PADA UMKM D'ELIXIR
ORIGINALITY REPORT

PRIMARY SOURCES

revenue.lppmbinabangsa.id
Internet Source

core.ac.uk
Internet Source

Submitted to Fakultas Ekonomi Universitas
Indonesia
Student Paper

docplayer.info
Internet Source

pt.scribd.com
Internet Source

Submitted to Forum Perpustakaan Perguruan
Tinggi Indonesia Jawa Timur
Student Paper

www.kompasiana.com
Internet Source

Submitted to Universitas Islam Negeri
Sumatera Utara
Student Paper



9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

Submitted to Universitas Dian Nuswantoro
Student Paper

ojspustek.org
Internet Source

www.slideshare.net
Internet Source

eprints.ums.ac.id
Internet Source

moneyduck.com
Internet Source

variyaka.wordpress.com
Internet Source

ejournal-binainsani.ac.id
Internet Source

www.researchgate.net
Internet Source

Ajeng Ayu Fatimah P, Soedarmadi
Soedarmadi. "PENGARUH BRAND IMAGE,
KUALITAS PRODUK, PERSEPSI HARGA
TERHADAP KEPUTUSAN PEMBELIAN (STUDI
KASUS PADA PRODUK SUSU NATURSOYA CV.
GLOBAL MANDIRI SEJAHTERA KANCA
PURWODADI)", Solusi, 2020
Publication



Exclude quotes On

Exclude bibliography On

Exclude matches Off


